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With the development of corporate globalization, CSR has gradually been 
incorporated into the framework of corporate strategy. Some studies have paid 
attention to the relationship between CSR and performance, consumer behavior and 
employee organizational commitment, while the employee’s behavior of CSR is 
relatively small. As the most important resources - employee has a decisive influence 
on the development of enterprise. On one hand, fulfillment of CSR is in order to turn 
the external influences into employee’s motivation; on the other hand, employees will 
make the corresponding behaviors according to their perceptions of CSR. 
Unfortunately, the research of this area still does not appear so far.  
This article will focus on above two aspects based on the research review, testing 
the relationship between CSR and employee’s job engagement with the help of the 
maturity scales and statistical analysis. Then, the author will introduce the variable of 
employee’s perceptions of CSR drivers to examine moderating effects between CSR 
and employee’s job engagement. The conclusions are as follows：CSR has a 
significant positive effect on job engagement, but the consumer responsibility is not 
significant. Employee’s perception of CSR drivers also has a positive relationship on 
job commitment. There is also a significant positive moderating effect of perceived 
motivation between CSR and job engagement. Different motivation perception of 
employees varies different levels moderating effects. 
Based on this, we propose some specific suggestions. First of all, the corporates 
must continue to strengthen the commitment of social responsibility, and make 
publicity through external communication channels. Secondly, by making good use of 
the informal organization, the corporates can correctly guide employee’s perceptions 
of CSR drivers which can conducive to helping enterprise development. At last, it 
must make reasonable arrangements for employee positions. 
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利用分析软件 SPSS 18.0 及 Amos 20.0 对问卷获得的数据进行分析，检验提
出的模型和假设。 
1.4 研究路径 
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